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Today, the Envirez Resin line exemplifies both Ashland’s 
leadership in technology and its commitment to being 
environmentally responsible. Through our global technology 
group, we are continually evaluating renewably-sourced 
materials with the goal of helping more of our customers 
meet the demands of their markets and reach their 
environmental goals.

“Envirez is one aspect of how Ashland is applying technology 
to find solutions that are sustainable and fit market needs,” says 
Roman Loza, research fellow, Ashland Performance Materials 
and Global Technology.

Taking stalk in a better future
One batch of Envirez Resin saves an equivalent of 10 barrels 
of crude petroleum and 15 tons of carbon dioxide emissions 
compared to similar petroleum-based resins. This is just one 
way Ashland continues to seek better, cleaner solutions that 
solve problems and improve quality of life around the world. 

“What makes working at Ashland great is that you have 
the opportunity to work on great projects like developing 
Envirez resins. But it doesn’t stop there – Ashland strives to 
use the best technology to create the best products for the 
environment and for the customer,” he says.
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Darcy
Northwestern University • BS, Chemistry
Yale • Ph.D., Chemistry
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Global customers

Global

“Since Ashland serves 
a wide spectrum of industries, 

our customers in India 
could be private manufacturers, 

automotive or construction companies 
and government agencies.”

– Bharat Chhabria

Bharat
University of Mumbai
BE Biomedical Engineering
The Ohio State University
MBA Finance, International Studies
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In 1999, Ashland began development of an innovative, 
patented process that allowed soybean oil, as well as 
corn-derived ethanol, to be formulated into unsaturated 
polyester resins. That process resulted in Envirez 1807 
Resin, the first commercially available unsaturated 
polyester resin based on renewably sourced materials.

“This product was a breakthrough and began Ashland’s 
leadership position in biobased resins for the industry,” says 
Darcy Culkin, team leader of Ashland’s Bioproducts group. 

The products are formulated using a variety of renewably 
sourced raw materials, including vegetable oils, ethanol 
and other bio-derived glycols for many applications and 
fabrication processes in Ashland’s marine, transportation, and 
building and construction markets. 

“Because petroleum-based products are limited worldwide,     
  the demand for products based on renewable resources  
    is growing daily.  We have seen great demand in  
              North America and Europe and growing  
                           interest in other regions,” says Darcy.

Envire
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“Within specialty chemicals, we solve customer problems with 
our formulation, application and polymerization skill sets,” Walter 
explains. “These are our core capabilities”.  “We adapt and create 
chemistries to fit a customer’s cost structure and performance 
specifications – in markets as diverse as paper towels, shampoos 
and body washes, chocolate ice cream, fresh salad packaging, 
medicine, municipal water treatment and speedboats.”

From clean water to renewable wind energy, Ashland is a global 
specialty chemicals company working to address essential needs and 
support industries worldwide in an environmentally responsible way. 

Shifting Focus
Helping to shift the world’s largest populations from fossil fuels 
to renewable wind energy is the focus of Ruben Bake, Ashland’s 
marketing director for wind energy. Ruben matches the product 
performance and production needs of composite wind-blade 
makers with Ashland’s portfolio of epoxy vinyl ester resins and 
industrial adhesives. “When it comes to wind turbines, the longer 
the blade, the greater the electrical output, and in no other part 
of the world is wind energy growing faster than in China,” he says. 
For Ruben, this can mean working in Dublin, Ohio, by day and 
Nanjing, China, by night.

Customer solutions in a global economy increasingly 
center on business in the world’s fastest growing 
markets – Brazil, Russia, India and China. 
To be competitive across six continents, 
employees speak a language understood 
by any customer, anywhere in the world 
– problem solving.  

Global Solutions
“As Ashland serves a wide spectrum 
of industries, our customers in India 
could be private manufacturers, 
automotive or construction 
companies and government agencies,” 
explains Bharat Chhabria, country 
director, India. “Our strong investments 
in enterprisewide software and analytics 
have given us a global supply chain that 
can respond consistently to specific customer 
needs through services and products.”

More and more of those products are derived from 
sustainable chemistries. As a global leader, Ashland derives 
more of its profit from sustainable chemistry than any other major 

solutions

chemical company. It just goes to show that being responsible 
can be good for both the earth and the shareholder. Nearly 100 
percent, in fact, of the products produced for the personal care 
industry by Ashland Aqualon Functional Ingredients are from 
renewable or natural ingredients like cellulose or guar.

“It’s an interesting supply chain,” says Dianne Leipold, global new 
product leader, personal care. “We bring the guar bean from India to 
our plant in Kenedy, Texas, where it’s made into N-Hance® cationic 
guar derivatives. We ship the ingredients to customer plants in 

20 nations, where they’ll become shampoos and body 
washes for nearly every country on earth!”

“Growing and adapting to an 
ever-changing world market is 

essential,” explains Walter, “and 
the global applicability of our 

employees’ skill-sets will 
always drive our success.”

Chief Growth Officer Walter Solomon has a promise for prospective 
employees: “Come to Ashland, and we will teach you skills that can 
be used all over the world.”

Walter
University of Virginia
Bachelor of Commerce

Ruben
University of  
Delaware
BS, Mechanical Engineering
MBA

Dianne
University of 
Delaware
BA, English 
MBA
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Spend A Summer With Us
Interns at Ashland offices across the U.S. 
and Europe find themselves on the front 
lines – being treated more like employees 
than students.

Our interns represent a wide variety of 
disciplines, including communications, 
human resources, chemical and 
manufacturing engineering, finance, 
accounting, supply chain management, 

industrial engineering and information 
technology. What they bring back to 

campus is similar – enthusiasm and 
a better understanding of their 
career choices. 

Real World Challenges
Working more than 2,300 miles from her 

college campus in Oxford, Ohio, 22-year-
old Gillian Sayegh had a chance to show 
her talents in real-world situations. Gillian 
spent her summer with a papermaking 
customer of Ashland Hercules Water 
Technologies. When a foreign 
substance was discovered on a critical 
piece of equipment that resulted in 
the unexpected shutdown of the paper 
mill, dozens of concerned operators 
anxiously awaited her team’s solution so 
operations could resume. 

“We were running a number of tests to see 
what would dissolve the substance,” says 
Gillian. “Needless to say, we felt the urgency 
to discover what the substance was and 
how to fix it and keep our customer happy.” 
With the help of her Ashland mentor, the 
substance was identified, a solution was 
recommended and production resumed. “I 
had a direct impact on my plant’s ability to 
help a customer.”

Gillian
Miami University

Lonna
New York University

Growth Opportunities
Excited to combine his outgoing 
personality with his technical savvy, 
computer information systems senior 
Alex Blythe uses his knowledge and 
skills while working directly with some 
of Ashland’s biggest customers. Working 
with the enterprise optimization 
group in Lexington, Ky., Alex manages 
electronic purchasing and digital 
invoicing data. “Each day my assignments 
afford me an opportunity to apply 
existing skills and learn new ones,” says 
Alex. “When I have questions I always 
have the support and encouragement of 
my group leaders. They really show they 
care about my development.”

Ongoing Development 
Chemical and biological engineering junior 
Lonna Gordon was surprised by all the 
activity at the Ashland Research Center in 
Wilmington. “I discovered the lab to be in 
a constant state of ongoing development, 
with new projects arising constantly. I was 
welcomed by the team and assigned to 
exciting projects. I truly gained a more 
complete idea of what industry research 
encompasses,” Lonna recalls. 

“Oh, and I get my own office,” she adds. 
“How cool is that?”

Alex
Eastern Kentucky University
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Working in Technical Sales
“If you like a fast-paced environment where you have significant 
autonomy and a direct impact on your career development and 
how much money you can make, then technical sales may be an 
excellent fit,” says Mark Wescott, regional sales director for Ashland 
Hercules Water Technologies. “I was outgoing in college and 

obtained a chemical engineering degree,” 
he adds. “Technical sales let me combine 

those skill sets into one job.”

If you’re thinking you have no 
time for more training, chances 
are you’ve been practicing your 

whole life. “The most important 
traits for success in technical 

sales are responsiveness, business 
acumen, perseverance and the ability 
to communicate effectively,” says, Jeff 
Kenton, global distribution director for 
Ashland Aqualon Functional Ingredients 
and a 24-year technical sales veteran. 

Jeff majored in chemistry in college, where a professor asked if 
he’d ever considered a technical sales career. “I had never even 
heard of it, so I started digging into the subject and 
realized this would be a great way to maximize my skill 
sets,” he recalls. “I have no regrets.”

Elizabeth Arber, account manager for Ashland 
Distribution, says, “I wasn’t sure sales was right 
for me until I discovered Ashland.” She explains, 
“I enjoy meeting new people, so when I was 
looking for a job, that was a primary criteria. 
I found the best field that really allows you to 
constantly meet new and interesting people and 
keep current on product advances is technical sales.”

Today Arber manages a 
$15 million sales territory 
encompassing several 
major global clients. 
“Ashland helped take 
my sales reach to a global 
audience, which is exciting,” 
she says. “But the best part is 
getting to visit these amazing 
manufacturing plants and to know 
what I sell them is vital to their 
processes.” 

Just how does an engineering 
background enhance technical sales? “It provides the fact-
based, problem-solving skill that’s key to establishing customer 
credibility,” explains Guy West, vice president, North America, for 
Ashland Hercules Water Technologies’ commercial organization. 
Some 25 years ago, Guy was at the University of Dayton, earning 
a degree in chemical engineering.  “My dream job, I thought, was 
to work at Proctor & Gamble, and my roommate’s was to work 
for Hercules, a company I knew nothing about, but decided 
to interview and see what would happen,” Guy relates. “Once I 
learned about the variety of opportunities in technical sales, I 

knew it was for me and I have benefitted 
tremendously from that decision!

“I have been fortunate to travel the world 
and explore new cultures throughout 

my career,” he adds. “Making that 
initial career ‘detour’ and taking 
advantage of my options took me 
to places I couldn’t have imagined.”

Do you have what it takes?
Technical Sales 

Guy
University of Dayton
BE, Chemical Engineering

“ I found the best f ield that really allows you to constantly
  meet new and interesting people and keep current on
  product advances is technical sales.”  – Elizabeth Arber

Jeff
Ursinus College
BS, Chemistry  

Mark
University of Maine
BE, Chemical Engineering  
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It’s an experience 
that makes 
a difference.
Interning with Ashland

“Through my daily work experiences, I learned 

  the ins and outs of a multibillion dollar company.” – Tyler Mutlu

Tyler
The Ohio State University

Rewarding Experience
“I heard throughout my interview I would not 
be doing anything different from full-time staff 
auditors,” says accounting senior Tyler Mutlu. 
“Their description was correct, and it’s made my 
intern experience much more rewarding. My most 
meaningful project was working on Sarbanes-Oxley 
compliance, where for several weeks I had a chance 
to travel back and forth to our office in Wilmington, 
Del., conducting testing with several teammates.”

4

Elizabeth
The Ohio State University
BA, Marketing and Logistics
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Your Vehicle – Chances are Ashland’s in it.
 From exteriors to interiors, drivetrains to moldings, when you’re talking autos, Ashland is there.

Segmenting markets is important for Ashland. By segmenting, we divide customers and potential customers into groups, or 
markets, that we can better serve and better penetrate. This enables us to get products, services and technologies to market faster.

A main market segment for Ashland is the automotive market. We produce and deliver many products for the automotive industry 
– around the world.  Add Valvoline products to the mix, and we’ve got the vehicle covered inside and out. 

Let’s take a look … 

Drivetrain

Cold box binder 
technology
sand cores and molds 

Found in:
engine blocks
cylinder heads
transmissions
other metal castings 
engine
other drivetrain components

Foundry metal casting 
technology, ferrous or 
non-ferrous casting

Found in: 
under-the-hood applications

Resins

Found in: 
engine valve covers
oil pans
heat shields 
mufflers

Valvoline motor oil

Body

Composites, resins, adhesives

Found in: 
body panels 
pickup boxes 
headlamp housings 
adhesives on floors, firewalls 
  and rooftops
window side glass

*

*
*

Across our businesses, Ashland competes in the 
     following markets: paper and packaging, personal care, 
  pharmaceutical, construction and transportation.
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My first experience with Ashland was at a recruiting fair, where I 
was hired as an intern.

When I was a student at Ohio State, energy was viewed as an 
important part of the economy and Ashland was in that business, 
as a refining, marketing and chemical company, which I found 
enticing in the ‘70s.

What I found most interesting about my internship experience is 
that Ashland actually gave me real work to do, versus busy work 
or the work that no one else wanted.

That meant that as I worked over the summer and during the 
holidays, I was able to learn a lot about the company, which 
gave me a big advantage on graduation when I was offered a 
job. By then I had a good idea about what I was getting myself 
into; I knew more people and more about the opportunities that 
existed. So, when I started along with five or six other graduates, I 
had a year head-start on them.

Whether you’re an intern or graduate, you should have some idea 
about what you think you want to do for the next 10 years. Look 
at the job you’re getting ready to take on and ask yourself, “If I’m 
successful in this job, will it help me get to the next experience I 
need, so I can get ready for the bigger job?”

Not to say it happens exactly as you might have planned, but 
about half of it will. The rest is luck, opportunity and being at the 
right place at the right time.

When I joined Ashland, my long-term goal was to run a business 
and lead people. When you look at my overall position today as 
chairman and CEO, it’s still around my core passion and what I 
wanted to do from the very beginning.

Ashland had a lot of opportunity when I began working here 
and it has more today. I can promise that the years ahead will be 
full of speed, pace and tension, just as we have been experienc-
ing. That’s what life is all about. There has never been a time in 
history when great things weren’t achieved with a huge amount 
of tension, pace and speed … and with all of that comes huge 
opportunity for those willing to take on responsibility.

Go for it! 

I think I may have walked 
in your shoes before.

Jim J. O’Brien
Ashland Chairman and CEO

The Ohio State University
BS, Accounting and Finance
MBA
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Your Vehicle – Chances are Ashland’s in it.
 From exteriors to interiors, drivetrains to moldings, when you’re talking autos, Ashland is there.

Interior

Structural adhesives, 
pressure sensitive 
adhesives, hot melt 
adhesives and pre-applied 
adhesive films

Found in: 
door panels
headliners
consoles
dash assemblies
air ducts
portions of the dash 
board assembly 
sound dampening 

Resins for composites

Found in:
instrument panel supports
load floors and seating

Chassis

Metal casting binder technology

Found in:
chassis construction cast components 
suspension and brake parts

Phenolic resins 

Found in:
linings of brake shoes and brake pads

High-performance composite resins 

Found in: 
drive shafts
bumper beams 

solar film
windshield and window masks 
tapes, pin striping and badg-
ing

Solvents and specialty 
chemicals

Found in:
primers
paints
topcoats and clear-coats

Exterior

Thermoplastics

Found in: 
plastic head lamps
taillights
body side moldings

Pressure sensitive 
adhesive technology

Found in:
bond moldings 
body trim

Plant Operations
Automakers and their suppliers run their operations more efficiently with 
Ashland’s help. We manage the entire chemical purchasing program. Ashland 
water treatment products and services keep process water, wastewater 
treatment, boilers and cooling towers running smoothly throughout 
manufacturing plants. Ashland delivers the chemicals and specialties our 
customers need and then gets rid of the ones they don’t.

*

*

*

*
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We are a global specialty chemicals company that provides products, services 
and solutions for many of the world’s most essential needs and industries. 
With approximately 15,000 employees worldwide, we serve customers in 
more than 100 countries.

We help our customers formulate, build, engineer, construct, create, 
produce, manufacture, optimize and operate more efficiently. As a 
Responsible Care* company, we strive to manage our business in a way that 
enables zero-incident performance, high ethical standards and minimal 
impact on the environment.

Ashland’s success is the result of the creativity and dedication of our people. 
Innovative chemistries born in our laboratories – from biobased resins to 
nanotechnology – are brought to everyday life at Ashland.

Launch your career with Ashland
Ashland is a great place to start your career! We offer internships, co-ops and full-time 
employment options in a variety of positions and locations. You’ll find our chemists, engineers, 
sales and customer service people, technical representatives and application specialists across 
the globe delivering solutions for our customers.

We have offices in Dublin, Ohio; Wilmington, Del.; Lexington, 
Ky.; Covington, Ky.; and Mississauga, Ontario. Our European 
offices are in Barendrecht, The Netherlands; Schaffhausen, 
Switzerland, and we have two offices in Shanghai, China.

Discover Ashland through our opportunities in 
technical sales, engineering, supply chain 
management, finance & accounting, human 
resources, research & development, marketing 
or communications.

Tim Harman, Sr.  Staffing Specialist
College Relations & Diversity
University of Toledo
BA, Business Management

How to apply
Please log on to www.ashland.com/
careers and select Current Openings to 
find the right position for you.
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College Recruitment Edition

Closing Thought
Paul Raymond
Student, busboy, engineer, intern, president and volunteer – I’ve had many roles in my life, 
each helping springboard me to where I am today. 

Your career should provide more than financial returns. It should also provide qualities 
such as personal satisfaction and growth throughout your life. I encourage you to take a 
test drive with Ashland, a company that provides real-world solutions based in chemistry and 
born in imagination. 

I benefited from a solid foundation, earning my undergraduate degree from Rice 
University and a doctorate in chemical engineering from the University of Texas. I balanced 
my education with engineering internships at small companies, large companies and 
even the Texas Department of Transportation. I became a process engineer for a global 
plastics manufacturer, ultimately living around the world. I continually pursued new and 
challenging jobs, stretching my own comfort zone. 

My responsibilities grew with each role – ranging from engineering, sales and research 
development to operations and management. As a leader, I advocate for improving 
the diversity of our company, expanding our global horizons, operating in a safety-first 
environment, reducing our carbon footprint and being synonymous with quality. 

Ashland is in a new and exciting era, focused on delivering innovative chemistries to 
customers around the world. To continue to be successful, we need a productive stream of 
great people in a variety of disciplines. We are thinking about our future leaders – people 
like you. Our internships provide you a sensational foundation to build upon. We provide 
engaging experiences for college students that are challenging, rewarding and fun. 

Please consider becoming a part of our Ashland family. We are seeking energetic, 
outgoing people who are willing to stretch their own limits to achieve their goals 
and ours, too. As someone who works hard, takes pride in a job well done, and learns 
something new everyday, I’ve found Ashland to be a great place for me. It may well be 
the right place for you!

Paul Raymond
President, Ashland Hercules Water Technologies
Rice University • BE, Chemical Engineering
University of Texas at Austin • Ph. D., Chemical Engineering
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Global Headquarters 
Ashland Inc. 
50 East RiverCenter Blvd. 
P.O. Box 391 
Covington, KY 41012-0391 
T: 1.859.815.3333 

North America
Ashland Aqualon Functional Ingredients
Ashland Hercules Water Technologies and  
Hercules Plaza 
1313 North Market Street 
Wilmington, DE 19894-0001 
T: 1.302.594.5000 
 
Ashland Distribution and 
Ashland Performance Materials 
5200 Blazer Pkwy. 
Dublin, OH 43017 
T: 1.614.790.3333 

Ashland Consumer Markets (Valvoline) 
P.O. Box 14000 
Lexington, KY 40512 
3499 Blazer Pkwy. 
Lexington, KY 40509 
T: 1.859.357.7777 

Europe 
Ashland Services B.V. 
European Shared Business Services 
Pesetastraat 5 
2991 XT Barendrecht 
The Netherlands 
T: +31-1-0497-5000 

Hercules International GmbH 
Euro Haus 
Rheinweg 11 
8200 Schaffhausen, Switzerland 
T: +41-52-5605-500 

China 
Ashland (China) Holdings Co., Ltd. 
18th Floor, 1089 Zhongshan No. 2 Rd. (S.) 
Xuhuiyuan Building 
Shanghai, 200030, P.R. China 
T: +86-21-2402-4888

Editorial direction: 
Brent Burchett 
University of Kentucky

Driving 
innovation 
around the world

“Ashland is in a new and
  exciting era, focused
  on delivering innovative
  chemistries to customers
  around the world.”


